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Suppose you have developed hypotheses and specified the relevant
research variables you want to study. Assume you want to use existing or
published measures of these variables but have found none. The purpose of
this guide is to outline the resources available and steps for finding suitable
measures.

There are four sources of information to sample to locate measures such
as survey questionnaires and scales. These sources include (a) journal ar-
icles, (b) reference books and computer databases containing questionnaires
and scales, (c) publishers of tests and inventories, and (d) the World Wide
Web.

Journal Articles

The best source of measures is academic journals that publish articles
involving /O psychology and related fields, such as human resource
management. An efficient method for locating measures in such Jjournals is
a computerized literature search using databases such as PsycLIT. PsycLIT
database contains article abstracts from over 950 behavioral science jour-
nals. To undertake a search, use the PsycLIT thesaurus to identify key-
words that describe your research variables,for example, “job satisfaction.”
Then, combine these keywords with words descriptive of measures, such
as, “scale,” “questionnaire.” For instance, the following PsycLIT (Silver
Platter version) search command will produce several hundred articles that
employed a job satisfaction measure: Job-satisfaction and questionnaire*-
or survey*- or measurement- or scale*. (The use of * is a PsycLIT
command that looks for singular as well as plural word forms.)

“I found an article that used a measure that I would like to use, but it
did not provide a copy of the measure. Now what?”

This situation may happen to you. If so, you have at least three choices:
1. Contact the article’s senior author by telephone, e-mail, or letter, and ask
for a copy of the measure and permission to use it. All journal articles
provide authors’ affiliations; most give mailing addresses as well. Some
Joumnals (e.g., Journal of Applied Psychology) provide e-mail addresses
when available. If an article is more than one-year old, check the senior
author’s current mailing address in the membership directory of a national
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association, such as the American Psychological Association Membership
Directory or the Academy of Management Membership Directory.

2. Look for a copy of the measure in another reference source (see the
Appendix).

3. If you cannot contact the senior author (or co-authors) or find the
measure in another source, try to construct a facsimile of the measure by
carefully studying the article’s content. Authors describe their measures
and scoring procedures in the article’s Method section. Furthermore, ad-
ditional measure information may be obtained from other sections of the
article. For example, as part of their statistical results, authors may report
in a table the individual items composing a measure. Thus, by piecing to-
gether information from various parts of an article, you may be able to re-
construct a measure.

Reference Books and Computer Databases

Another important source for measures useful in 1/O psychology
research is reference books. There are a number of published reference
works containing intact questionnaires and scales or citations to literature
sources using these measures. The Appendix lists reference sources con-
taining relevant I/O psychology measures.

Although some of the references given in the table have the word
“tests” in their titles, they also contain measures that assess characteristics
other than cognitive abilities. Indexes within these sources aid in iden-
tifying appropriate measures. The Score Index in the Mental Measure-
ments Yearbook, for example, is a useful measure identification tool. To
employ the Index, think of appropriate names and synonyms of your
research variables (e.g., “job satisfaction,” “job attitudes,” “morale”). Look
for these names in the Index. Then, use the reference information cited in
the Index to review relevant measures.

Along with PsycLIT, other databases can also help locate suitable
measures. These databases include:

1. Dissertation Abstracts on Disk
2. Abstracted Business Information (ABI Inform Database)
3. Health and Psychosocial Instruments on CD-ROM (HAPI Database).

Each of these databases makes use of search procedures similar to those
outlined for PsycLIT. Dissertation Abstracts on Disk covers U.S. doctoral
dissertations published since 1861. The ABI Inform Database contains ab-
stracts of over 1,000 business-related magazines, trade publications, and
journals. The HAPI Database (accessible through BRS Information
Technologies and available at many libraries) gives information on over
15,000 measures.

104

Publishers of Tests and Inventories

Test publishers distribute inventories and scales as well as tests. For ex-
ample, a test publisher may publish a measure that concerns work motiva-
tion. For this reason, test publishers’ catalogs are a prime source of meas-
ure availability. A comprehensive search for a measure should include a
review of testing organizations’ catalogs. A list of test publishers’ mailing
addresses for obtaining product catalogs is in the current edition of the
Mental Measurements Yearbook.

World Wide Web

Survey measure sources also reside on the World Wide Web. For ex-
ample, in the field of management information systems (MIS), there are
two web sites that provide measures of constructs associated with user
reactions to computer systems. These are:

1. http://www.ucalgary.ca/~newsted/surveys.html. This site provides a list-
ing of constructs or attributes relevant to information systems research.
Users simply choose a desired construct, and a measure of that construct is
displayed. Only measures published in research journals are in the data-
base.

2. http://www.misq.org/archivist/home.html. As a branch of MIS Quar-
terly (an MIS research journal), MISQ Archivist serves as a repository for
data and measures from articles submitted to the journal. The site may be
useful in locating a specific measure published in MIS Quarterly.

Other web sites, similar to the MIS sites mentioned above, will likely be
created in other disciplines in the future. Researchers should monitor the
web for such developments.

“If 1 find a suitable measure, do I have to get permission to use it?”

The answer to this question is “Yes.” If the measure you want to use is
available from a commercial vendor, you may be able to buy it. (Students
purchasing a measure for research purposes may be eligible for a discount.)
By buying a measure, you have the right to use it for your research pur-
poses. Note, however, that many publishers require potential purchasers to
establish their qualifications to use some measures.

As we suggested earlier, if a measure is in a copyrighted publication,
users have the responsibility for contacting its author and requesting written
permission for its use. If the author cannot be reached, contact the pub-
lisher of the journal in which the article appeared.

Conclusion

Whether as an I/O student, researcher, consultant, or practitioner, most
of us have been faced with the problem of identifying an appropriate
measure to assess a particular variable. If you have not faced this problem,
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odds are you will. We have attempted to outline an approach to help you in
your search. Obviously, there are no guarantees, but use of the strategies
and resources identified here should enhance your chances of measure
identification success.

Appendix
Reference Sources of Existing Scales and Questionnaires

Antonak, R. F., & Livneh, H. (1988). The measurement of attitudes toward people with
disabilities: Methods, psychometrics, and scales. Springfield, IL: C. C. Thomas.

Bearden, W. O., Netemeyer, R. G., & Mobley, M. F. (1993). Handbook of marketing scales:
Multi-item measures for marketing and consumer behavior research. Newbury Park:
Sage.

Beere, C. A. (1990). Gender roles: A handbook of tests and measures. New York:
Greenwood Press.

Beere, C. A. (1990). Sex and gender issues: A handbook of tests and measures. New York:
Greenwood Press.

Bonjean, C. M., Hill, R. J., & McLemore, S. D. (1967). Sociological measurement: An
inventory of scales and indices. San Francisco: Chandler.

Bruner, G. C., & Hensel, P. J. (1992). Marketing scales handbook: A compilation of multi-
item measures. Chicago: American Marketing Association.

Buros, O. K. (Bd.). (1975). Personality tests and reviews (Vols. 1-2). Highland Park:
Gryphon Press.

Buros, O. K. (Ed.). (1975). Vocational tests and reviews. Highland Park: Gryphon Press.

Chun, K., Cobb, S., & French, J. R. (Eds.). (1975). Measures for psychological assessment:
A guide to 3,000 original sources and their applications. Ann Arbor: Institute for
Social Research.

Comrey, A. L., Baker, T. E., & Glaser, E. M. (Eds.). (1973). 4 sourcebook for mental health
measures. Los Angeles: Human Interaction Research Institute.

Conoley J. C., & Werth, E. B. (1995). Family assessment. Lincoln: Buros Institute of Mental
Measurements.

Cook, J. D., Hepworth, A., Wall, I. D., & Warr, P. B. (Eds.). (1981). The experience of work:
A compendium and review of 249 measures and their use. New York: Academic Press.

Educational Testing Service. (1993). ETS test collection catalog (2nd ed.). Phoenix: Oryx
Press.

Educational Testing Service. (1975). Tests in microfiche. Princeton: Educational Testing
Service.

Fischer, J., & Corcoran, K. J. (1994). Measures for clinical practice: A sourcebook (2nd
ed.). New York: Free Press.

Goldman, B. A., & Mitchell, D. F. (Eds.). (1974-1995). Directory of unpublished
experimental measures (Vols. 1-6). Dubuque, IA: William C. Brown.

Hetherington, G. (Ed.). (1984). Survey item bank: Measures of satisfaction (Vol. 1).
Bradford, England: MCB University Press.

Hetherington, G. (Ed.). (1984).  Survey item bank:  Measures of organizational
characteristics (Vol. 2). Bradford, England: MCB University Press.

Hogan, J., & Hogan, R. (1990). Business and industry testing: Current practices and test
reviews. Austin: Pro-Ed.

Keyser, D. J., & Sweetland, R. C. (Eds.). (1984-). Test critiques. Kansas City: Test
Corporation of America.

Kramer, J. J., & Conoley, J. C. (1995). The twelfth mental measurements yearbook (12th
ed.). Lincoln: Buros Institute of Mental Measurements.
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Lake, D. G., Miles, M. B., & Earle, R. B. (1973). Measuring human behavior: Tools for the
assessment of social functioning. New York: Teachers College Press.

Miller, D. C. (1991). Handbook of research design and social measurement (5th ed.).
Newbury Park: Sage.

Murphy, L. L., Conoley, J. C., & Impara, J. C. (Eds.). (1994). Tests in print IV: An index to
lests, test reviews, and the literature on specific tests. Lincoln: Buros Institute of
Mental Measurement.

Price, J. L., & Mueller, C. W. (1986). Handbook of organizational measurement.
Marshfield, MN: Pitman.

Robinson, J. P., Shaver, P. R., & Wrightsman, L. S. (Eds.). (1991). Measures of personality
and social psychological attitudes. San Diego: Academic Press.

Schutte, N. S., & Malouff, J. M. (1995). Sourcebook of adult assessment strategies. New
York: Plenum Press.

Shaw, M. E., & Wright, J. M. (1967). Scales for the measurement of attitudes. New York:
McGraw-Hill.

Straus, M. A., & Brown, B. W. (1978). Family measurement techniques: Abstracts of
published instruments, 1935-1974. Minneapolis: University of Minnesota Press.

Sweetland, R. C., & Keyser, D. J. (Eds.) (1991). Tesis: A comprehensive reference for
assessments in psychology, education, and business (3rd ed.). Austin: Pro-Ed,

Touliatos, J., Perlmutter, B. F., & Straus, M. A. (1990). Handbook of family measurement
techniques. Newbury Park, CA: Sage.

Wylie, R. (1989). Measures of self-concept. Lincoln: University of Nebraska Press.

Moving?

Let the SIOP Office know of your new address
so that you can enjoy uninterrupted service.

w?k&gg?..

SIOP Administrative Office
PO Box 87
Bowling Green OH 43402-0087
Ihakel@siop.bgsu.edu {419) 353-0032
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